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FANMANAGER
PROJECT GOALS
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CAMPAIGN HIGHLIGHTS
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FANMANAGER LANDING PAGE

STREET TEAM
TOOLS

‘You may copy the code

Here are some new tools to help promote
"Sounds of the Universe"

album out now!
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ABOUT FANMANAGER

FanManager began as a grass roots street team management company in 2005, focused on the jam band scene,
and quickly expanded into a full-service marketing powerhouse in just under 2 years. We are proud to celebrate

our 6th year in business in March, 2011.

Our client list includes Depeche Mode, Shakira, Disney’s Imagination Movers, The Crystal Method, DJ Paul
Oakenfold, Infected Mushroom, The Disco Biscuits, and many others. The company also services film projects,
non profit organizations, and music festivals.

The FanManager website hosts a broad database of over 90,000 street team members worldwide. We provide
robust back end technology that tracks street team progress, awards points to members, and has unlimited
flexibility using Expression Engine CMS Software.

FanManager manages both physical and digital street teams, designs extensive viral marketing campaigns, and
creates/actively markets artists, events, films and websites with powerful social media technology, widgets and

other digital tools.

At our core, we're music fans, working and connecting with other music fans.

WWW.FANMANAGER.NET




