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marketing report!
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mnet facebook page !
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FanManager was hired in Fall of 2011 by MNET, the 
premier Asian music television network in the United 
States to handle marketing for the MAMA awards.   

The MAMA awards are the Asian Grammys, watched by 
over 1 billion viewers world wide.   

FanManager was given the challenge of 

•   Raising awareness about the television and  
   web broadcasts of the event 
•   Growing MNET’s Facebook presence.   

RESULTS 

We began at 16,000 Friends and in just 6 weeks time 
raised that number to 48,000.   

Growth of over 300%.    
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FACEBOOK TOTALS 

•  Lifetime likes 

•  Daily likes 

•  Daily friends of  
  Fans 

•  Daily total reach 

•  Daily impressions 



FACEBOOK STATS – PART 1!
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FACEBOOK STATS – PART 2!

Page 5 



MAMA DIGITAL TEAM PAGE!
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YOUTUBE STATISTICS !



outreach metrics!
FORUMS / FAN SITES 

KPOP – 73 
JPOP – 32 

ANIME – 22 
CROSSOVER - 174 

Facebook 
KPOP – 39 
JPOP – 32 
ANIME - 35 

YAHOOGROUPS 
KPOP – 17 
ANIME - 22 

BLOGS 
KPOP BLOGS – 114  
ANIME BLOGS – 37 

Total: 597 Page 8 



blog bites  - views per month!
Wonderful Generation – 500,000/month 

Absolute MBLAQ – 400,000/month 
K-popped – 800,000/month 

CNBLUESTORM - 270,000/month 
Go K pop – 300,000/month 
J pop Asia – 420,000/month 

In tuned – 35,000/month 
2PM Always – 130,000/month 

Let's Play 2NE1 – 250,000/month 
SS501-2NE1 – 130,000/month 

Big 21 Fashion – 50,000/month 
YG Ladies – 30,000/month 

Daily K-pop News – 850,000/month 

TOTAL READERS REACHED : 4,165,000 
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DIGITAL TEAM METRICS!

MEMBERS – 550 

REPORTS – 6784 

SCREEN SHOTS UPLOADED - 48,189 

TOP POINT SCORER SO FAR - 71490 POINTS 
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CONCLUSION!
The MAMA campaign was the most successful digital  
campaign to date for MNET!   

Not only did the facebook page see a “like” increase  
of over 31,000 new fans, the total viewership was 1.2  
billion world wide, including the live stream on  
YouTube on November 29th 
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